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Since 2007, September has been Colorectal Cancer Awareness 
Month, which has been sponsored by the Korean Society of Colo-
proctology (KSCP) to raise awareness of colorectal neoplasms [1]. 
A significant increase was seen in the percentage of information-
sharing tweets from 77.1% to 81.1% (P = 0.045) during the 2014 
Colorectal Cancer Awareness Month. In addition, most of the 
Korean tweets seen during that month regarding colorectal can-
cer were commercial spam tweets, with informative public tweets 
accounting for an extremely small percentage [2, 3]. 

 According to the Survey on the Internet Usage 2015 conducted 
by the Korea Internet & Security Agency, “out of the social net-
working services (SNS) users ages 6+, 90.1% access SNS ‘at least 
once a week’ (‘at least once a day’ 51.8%, ‘at least once a week’ 
38.3%) for personal purposes.” The 2015 Survey on the Internet 
Usage by Korea Internet & Security Agency also showed that al-
though the most frequent reason for using SNS is ‘to socialized 
and associate (77.2%),’ users also use SNS ‘to share information 
and knowledge (36.6%)’ [4]. In addition to the increasing rate of 
internet usage, the rate of people aged 50 and older who must be 
screened for colorectal cancer screening has increased phenome-
nally from 5.7% in 2000 to 89.3% in 2015 [5]. In this context, this 
research is important because it evaluates the transmissibility of 
Colorectal Cancer Awareness Month and proposes roles that the 
KSCP can use to connect with the millions of peoples using SNS. 
We expect subsequent research to overcome some of the limita-
tions mentioned in this study. 

 Ultimately, the KSCP has to contribute to public health by mak-

ing available to the public the knowledge accumulated through 
the research efforts of its members. The KSCP should constantly 
strive to find effective methods to convey that knowledge to those 
who need it. If Colorectal Cancer Awareness Month is to be an ef-
fective means for conveying such knowledge, we need to amelio-
rate methods, such as social network services, that can increase 
the transmissibility of this event.
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