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Abstract

The purpose of this study was to determine if a brief 10-item alcohol-related Facebook® activity
(ARFA) questionnaire would predict alcohol use patterns in college students (/= 146). During a
single laboratory session, participants first privately logged on to their Facebook® profiles while
they completed the ARFA measure, which queries past 30 day postings related to alcohol use and
intoxication. Participants were then asked to complete five additional questionnaires: three
measures of alcohol use (the Alcohol Use Disorders Identification Test [AUDIT], the Timeline
Follow-Back [TLFB], and the Personal Drinking Habits Questionnaire [PDHQ]), the Barratt
Impulsiveness Scale (BIS-11), and the Marlowe-Crowne Social Desirability Scale (MC-SDS).
Regression analyses revealed that total ARFA scores were significant predictors of recent drinking
behaviors, as assessed by the AUDIT, TLFB, and PDHQ measures. Moreover, impulsivity
(BIS-11) and social desirability (MC-SDS) did not predict recent drinking behaviors when ARFA
total scores were included in the regressions. The findings suggest that social media activity
measured via the ARFA scale may be useful as a research tool for identifying risky alcohol use.
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Introduction

The use of social media websites has become widespread among all segments of the
population. Despite the rise in a variety of new social media platforms, Facebook® remains
the most popular social media website. The most recent 2014 Pew Research Center survey
of Americans of all ages revealed that 71% of internet users have a profile on Facebook®
(Duggan, Ellison, Lampe, Lenhart, & Madden, 2015). Of these profile owners, 70% visit
this social media website daily. Women and individuals ages 18 to 29 are the demographic
groups most likely to use the website. In contrast, 28% or fewer of internet-using Americans
report using the most popular other social media websites including Pinterest®, LinkedIn®,
Instagram®, and Twitter® (Duggan et al., 2015).
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Despite the fact that young adults are frequent users of social media (Duggan et al., 2015),
and are at high risk for hazardous alcohol use (Marczinski, Grant & Grant, 2009), there is a
paucity of research examining whether social media online activity has utility in identifying
risky alcohol use using a standardized brief measure. While research on what social media
can tell us about psychology is still emerging, there have been some promising
developments. Personality researchers have found that the unbiased observer ratings of
profile owner Facebook® postings correlate with the responses given by profile owners on
standardized personality tests measuring traits such as extraversion, conscientiousness, and
narcissism (Buffardi & Campbell, 2009; Ivcevic & Ambady, 2012). In the domain of risky
alcohol use, it has become clear that retrospective reporting of alcohol use may
underestimate the amount of alcohol that is being consumed in real-time as measured via
Smartphone technology (Monk, Heim, Qureshi & Price, 2015). In most cases, users post on
social media in ‘real time’ suggesting that alcohol-related postings on social media could
yield rich information about hazardous drinking practices that more closely reflect real-time
alcohol use (Moreno, Cox, Young, & Haaland, 2015).

There is some evidence that postings on Facebook® may provide information about
addictive behaviors including hazardous alcohol use. Several studies have revealed that the
Facebook® profiles of underage college students often include alcohol-related texts or
photos (Moreno, Christakis, Egan, Brockman, & Becker, 2012a; Moreno, D’ Angelo,
Kacvinsky, Kerr, Zhang, & Eickhoff, 2014; Oshri, Himelboim, Kwon, Sutton, & Mackillop,
2015; Ridout, Campbell, & Ellis, 2012). In addition, the results of two studies (Moreno et
al., 2012a; Ridout et al., 2012) revealed that alcohol references made on Facebook® profiles
were related to Alcohol Use Disorders Identification Test (AUDIT) scores, suggesting that
Facebook® has potential utility in identifying underage college student problem drinkers.

While the above studies suggest that social media may have utility in identifying at-risk
hazardous drinkers, a few significant methodological issues need to be addressed. First, there
are generalizability questions about the existing work. For example, the Moreno et al.
(2012a) study only included underage college students with publicly available (i.e., no
privacy setting) Facebook® profiles. It is plausible that this sample may have been uniquely
high on the trait of impulsivity, which may partially explain why the participants failed to
see the implications of posting about underage drinking in the public domain. Therefore, it
remains unknown if alcohol-related postings of other social media users would also identify
hazardous drinkers. There is also the concern from previous research that responses to the
AUDIT were contaminated by social desirability bias (i.e., faking good or faking bad) once
participants were contacted by a researcher for a study based on their public Facebook®
profile activities. Given that there are existing measures to assess if participants are prone to
social desirability biases, it would be wise to include such a measure in further work.
Finally, it would be helpful to know if Facebook® postings related to alcohol use coincide
with other widely used standardized measures of alcohol use and alcohol-related problems.

Therefore, the purpose of this study was to determine if a brief alcohol-related Facebook®
activity (ARFA) questionnaire, developed for this study, provides unique information that
predicts alcohol use and alcohol-related problems as assessed by three well-validated and
widely used measures. A sample of college students (V= 146) was recruited for a
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laboratory-based session during which they were asked to complete the ARFA questionnaire
while privately viewing their Facebook® profile. After completing the ARFA, participants
were asked to complete five other well-validated questionnaires. The Alcohol Use Disorders
Identification Test (Babor, Higgins-Biddle, Saunders & Monteiro, 1989), the Timeline
Follow-back (Sobell & Sobell, 1992), and the Personal Drinking Habits Questionnaire
(Vogel-Sprott, 1992) provided information about various aspects of recent alcohol
consumption. In addition, participants completed the Barratt Impulsivity Scale version 11
(Patton, Stanford, & Barratt, 1995). In previous research, regression analyses revealed that
BIS-11 total scores predict several aspects of recent drinking behaviors (Henges &
Marczinski, 2012). Finally, participants completed the Marlow-Crowne Social Desirability
Scale (Crowne & Marlowe, 1960). This measure was included to address the question
whether the information that individuals reported appeared to reflect real behaviors or had
been modified for the purposes of impression management (i.e., faking good or faking bad).
Therefore, this study examined recent alcohol-related social media activity using a new
questionnaire to determine if it could predict alcohol use patterns using standardized
measures, while also including measures of impulsivity and social desirability biases.

In this study, 146 participants (61 males) were recruited from a large undergraduate
psychology research pool (approximately 2000 potential participants) at Northern Kentucky
University. The sample self-reported race as white (7= 118), black (7= 17), Asian (7= 3),
or other (7= 8). Self-reported ethnicity revealed a small number of individuals who
considered themselves Hispanic (r7=3). The mean (SD) age of our sample was M= 19.59
(2.87). Sample demographic characteristics were similar to the entire university population.
The study was approved by the university’s Institutional Review Board and all participants
provided signed informed consent prior to participation. The recruiting announcement stated
that past month activity on Facebook® was a requirement for participating in this study
examining social media, personality, and alcohol use. Prior work from our lab has
established that the drinking habits of the potential pool of participants that this sample was
recruited from resemble the typical drinking habits of U.S. college students (Marczinski,
2011).

Alcohol-Related Facebook® Activity (ARFA) Questionnaire—This brief 10-item
scale (see Table 1) was developed for this study to ask participants to self-report their past 30
day Facebook® written postings and photos/images related to alcohol use and intoxication.
A total score was calculated based on responses to the alcohol questions one through eight.
Items included on the ARFA scale were chosen after exploratory factor analysis was
completed on a longer scale that was piloted to a larger online sample of college students (n
= 392).

Alcohol Use Disorders ldentification Test (AUDIT)—The AUDIT is a widely used
and freely available alcohol abuse screening assessment (Babor et al., 1989). Participants are
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asked to answer questions about their drinking habits and problem drinking tendencies.
Response options included never, less than monthly, monthly, weekly, or daily or almost
aaily. A score of eight or higher indicates hazardous drinking.

Timeline Follow-Back (TLFB)—The TLFB is a self-report measure of participants’ past
30-day alcohol use (Sobell & Sobell, 1992). Using a calendar, participants are asked to
indicate the number of drinks consumed each day over the past month. Measures include
maximum number of continuous days of drinking, maximum number of continuous days of
abstinence, total number of drinking days, total number of drinks consumed, highest number
of drinks consumed in one day, total number of heavy drinking (five or more standard
drinks) days, and total number of “drunk” (i.e., felt intoxicated) days.

Personal Drinking Habits Questionnaire (PDHQ)—The PDHQ is a self-report
measure that asks participants to respond to some demographic questions (age, race,
ethnicity, body weight) and then describe their alcohol use history and typical current
drinking habits (Mogel-Sprott, 1992). Measures include history (in months) of alcohol use,
customary number of standard drinks consumed on a typical drinking occasion, duration (in
hours) of a typical drinking occasion, and weekly frequency of drinking. Information
provided, including the actual body weight (measured on a scale in the lab), is used to
calculate the customary alcohol dose (i.e., ml abs. alcohol/kg).

Barratt Impulsiveness Scale (BIS-11)—The BIS-11 is a 30-item self-report scale that
has been used for over 50 years to assess the personality dimension of impulsivity (Patton et
al., 1995; Stanford, Mathias, Dougherty, Lake, Anderson & Patton, 2009). Participants rate
the statements on a four-point Likert scale ranging from rarely/neverto almost always/
always. The higher the summed score, the higher self-reported level of impulsivity (score
ranges from 30 to 120).

Marlowe-Crowne Social Desirability Scale (MC-SDS)—The MC-SDS is a 33-item
self-report scale that measures social desirability bias independent of psychopathology
(Crowne & Marlowe, 1960). Participants respond to each statement with either a true or
false answer. For this measure, higher summed scores indicate that participants are
misrepresenting themselves in order to manage their self-presentation.

Participants were recruited from the undergraduate research pool and selected times to
attend a one-hour laboratory session that was convenient to their schedules. Participants
were informed that they must have an active Facebook® account (i.e., use within the past 30
days) in order to participate. After informed consent, participants were seated in a private
testing room with a laptop computer with internet access. They were instructed to wait for
the research assistant to leave the room and then log on to their personal Facebook page and
complete the ARFA questionnaire. After the ARFA measure was completed, participants
were given the AUDIT, TLFB, PDHQ, BIS-11, and MC-SDS questionnaires (with order
counterbalanced between subjects). Upon completion of the study, participants were
debriefed and received partial course credit for their participation.
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Results

Demographic Characteristics

Table 2 presents the participants’ demographic characteristics and questionnaire responses
for the male and female participants. Independent samples #tests were used to assess gender
differences on these measures. The table shows that men reported significantly more TLFB
total number of drinks, TLFB higher maximum number of drinks, and fewer ARFA-assessed
days per week on Facebook®, ps < .035. Overall, the drinking habits of these participants
were typical of many college populations. The sample included 36 abstainers (14 men) as
determined by the self-reported zero alcoholic drinks consumed in the past 30 days on the
TLFB. The sample also included 50 hazardous drinkers (25 men) as determined by an
AUDIT score of eight or higher.

Table 3 presents the correlations among all of the individual questions from the ARFA. The
responses to all of the alcohol questions on the ARFA were significantly correlated.
Therefore, it was decided that a total score for the ARFA was calculated for these alcohol
questions (1-8), before the multiple regressions were conducted.

Regression Analyses

Table 4 reports the results of separate multiple regression analyses conducted to evaluate if
ARFA total scores, BIS-11 total scores, MC-SDS scores, and gender would predict various
aspects of drinking behaviors reported on the AUDIT, TLFB, and PDHQ. When the criterion
variable was the AUDIT total score, the regression was significant, A4,141) = 9.23, p<.
001, with only the ARFA total score as a significant predictor, p < .001.

As shown in Table 4, ARFA scores were significant predictors for all aspects of recent
alcohol consumption as measured by the TLFB measure. When the criterion variable was
the TLFB continuous days of drinking, the regression was significant, /(4,141) =5.68, p<.
001, with only the ARFA total score as a significant predictor, p < .001. When the criterion
variable was the TLFB continuous days of abstinence, the regression was significant,
H4,141) = 6.14, p<.001, with only the ARFA total score as a significant predictor, p<.
001. When the criterion variable was the TLFB total number of drinking days, the regression
was significant, A4,141) = 8.56, p < .001, with only the ARFA total score as a significant
predictor, p < .001. When the criterion variable was the TLFB total number of drinks
consumed, the regression was significant, A4,141) = 8.65, p< .001, with both the ARFA
total score and gender as a significant predictors, ps < .02. When the criterion variable was
the TLFB highest number of drinks in one day, the regression was significant, A4,141) =
5.89, p<.001, with the ARFA total score and gender as significant predictors, g5 < .003.
When the criterion variable was the TLFB number of heavy drinking (i.e., 5 or more drinks)
days, the regression was significant, A4,141) = 5.69, p < .001, with only the ARFA total
score as a significant predictor, p < .001. When the criterion variable was the TLFB number
of drunk days, the regression was significant, A4,141) = 8.93, p < .001, with only the ARFA
total score as a significant predictor, p< .001.

ARFA scores were also significant predictors for PDHQ alcohol consumption measures,
except history of drinking. When the criterion variable was the PDHQ typical number of
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drinks per occasion, the regression was significant, A4,141) = 6.16, p < .001, with the
ARFA total score and gender as significant predictors, ps < .020. When the criterion variable
was the PDHQ typical dose, the regression was significant, A4,141) = 3.59, p=.008, with
the ARFA total score and BIS-11 total score as significant predictors, ps < .042. When the
criterion variable was the PDHQ weekly frequency of drinking, the regression was
significant, A4,141) = 3.59, p=.008, with only the ARFA total score as a significant
predictor, p=.004. When the criterion variable was the PDHQ history of drinking, the
regression was not significant, p=.168.

Discussion

The purpose of this study was to determine if our newly developed alcohol-related
Facebook® activity (ARFA) questionnaire predicts alcohol use and alcohol-related
problems. The results indicated that ARFA total scores predicted all aspects of alcohol
consumption, as measured by the AUDIT, TLFB, and PDHQ, except for the PDHQ history
(in months) of regular drinking. In essence, our measure of social media activity related to
alcohol use appears to robustly capture information that reflects recent alcohol consumption
patterns and does not reflect trait impulsivity or social desirability biases. In this study,
participants who had an AUDIT score of eight or higher (indicating hazardous drinking) also
had an ARFA total score of five or higher. Thus, this initial research suggests that the ARFA
measure may be useful in identifying individuals who are engaging in hazardous drinking.

The current study has a few limitations. First, we did not ask participants about their current
privacy settings. This choice reflected the decision to reassure all participants that we would
never look at their Facebook® activity, during the study or after. However, the failure to ask
about this information may partly explain why BIS-11 scores did not predict recent drinking
behaviors, except for the PDHQ typical dose of alcohol, as shown in other research (Henges
& Marczinski, 2012). Future work should ask about privacy settings and examine how the
choices regarding social media privacy correlates with impulsivity measures. In addition, our
sample only included college students. However, hazardous drinking, while common in
college students, is also common in other age groups. Future research should determine if
these findings generalize to other demographic groups, especially since there is rise in the
marketing of alcohol brands using social media websites (Winpenny, Marteau & Nolte,
2014). For example, Jones et al. (2015) reported that about 20% of Facebook® users actively
interacted with an alcohol brand on Facebook®, and there was a strong association between
these alcohol brand interactions and problematic drinking. Given targeted advertising
algorithms incorporated into social media websites, users who post about alcohol should
subsequently see more alcohol brand advertising, although this needs to be empirically
tested. Furthermore, the findings of a recent study has demonstrated that alcohol displays on
Facebook® at a time prior to starting college will predict binge drinking one year into
college (D’Angelo, Kerr, & Moreno, 2014). Thus, it would be interesting to see if a
longitudinal study using our ARFA measure may help inform us about who may be most at
risk for developing serious alcohol problems. Finally, the ARFA questions only asked about
alcohol postings on Facebook®. It would be instructive to determine if other types of
addictive behaviors (e.g., smoking cigarettes or using illicit drugs) would be revealed on
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Facebook® or other social media platforms (e.g., Instagram®, Twitter®, or Snapchat®) in a
research or screening context.

While there were limitations to the current study and more research is needed before this
measure is used in a clinical setting, the findings are intriguing because they suggest that this
measure identifies current drinking behaviors as well as other measures that are typically
used in clinical settings or as a source of information leading to referral for evaluation. For
example, alcohol education programs for college students might benefit from raising
students’ awareness of the implications of social media posts about drinking, teaching them
that such posts may in fact indicate the need for follow-up. Similarly, peer advisors such as
residence assistants may be trained to pay attention to fellow students’ Facebook® posts and
use them as a jumping-off point for conversations about reducing alcohol-related harm.
Initial work in this area suggests that alcohol-related information from social media sites
may be potentially useful if the approach is done with care by someone known to the social
media user (Kacvinsky & Moreno, 2014; Moreno et al., 2012b).

In a similar vein, discussions of Facebook® posts may have clinical utility for work with
young clients. Therapists often have to spend a significant amount of time developing
rapport with young clients who do not feel that they have drinking problems (Winograd &
Sher, 2015), and the administration of standardized measures such as the AUDIT or TLFB
may contribute to this client resistance by making clients feel they are being treated “like an
alcoholic.” By contrast, asking young clients to complete the ARFA measure may instead
encourage a more open dialogue between therapist and client. It seems plausible that a
discussion about recent Facebook® activity and the use of the ARFA measure will facilitate
the therapist’s goal of placing the young client’s excessive drinking activities in the context
of those of similar age peers, but without the stigma that may be triggered by more “clinical
measures. The findings of one recent study suggests that young adults prefer discussion their
alcohol use in the context of social media postings but view discussion about drinking in a
standard interview format as unpleasant (Lyons, Goodwin, McCreanor, & Griffin, 2015).
The ARFA is still preliminary in its development and should not replace the standard
screening measures, but it may provide a starting point of discussions about problematic
drinking that leads to less resistance from young clients. Future studies are necessary to
determine the ARFA’s clinical utility, but given that developing rapport between a therapist
and younger client is challenging, any tool that could facilitate this process should be
examined further.

Conclusions

The newly developed brief 10-item alcohol-related Facebook® activity (ARFA)
questionnaire predicted alcohol use patterns in college students. The results of the regression
analyses revealed that total ARFA scores were significant predictors of recent drinking
behaviors, as assessed by the AUDIT, TLFB, and PDHQ measures. Moreover, impulsivity
(BIS-11) and social desirability (MC-SDS) did not predict recent drinking behaviors when
ARFA total scores were included in the regressions. The findings suggest that social media
activity measured via the ARFA scale may be useful in research examining hazardous
drinking.

Ad(dict Res Theory. Author manuscript; available in PMC 2017 February 28.



1duosnuen Joyiny 1duosnuey Joyiny 1duosnuen Joyiny

1duosnuep Joyiny

Marczinski et al.

Page 8

Acknowledgments

Declaration of Interest Statement

This research was funded by National Institutes of Health (NIH) grants AA019795 and GM103436, awarded to C.
A. Marczinski. The content is solely the responsibility of the authors and does not necessarily reflect the official
views of the NIH. The NIH had no role in the study design, collection, analysis or interpretation of the data, writing
the manuscript, or the decision to submit the paper for publication. Finally, all of the authors declare no direct or
indirect relationship to the social media company, Facebook®.

References

Babor, TF., Higgins-Biddle, JC., Saunders, JB., Monteiro, MG. AUDIT: The alcohol use disorders
identification test. Guidelines for use in primary care. 2nd. Geneva, Switzerland: World Health
Organization; 2001.

Buffardi LE, Campbell WK. Narcissism and social networking web sites. Personality and Social
Psychology Bulletin. 2008; 34:1303-1314. [PubMed: 18599659]

Crowne DP, Marlowe D. A new scale of social desirability independent of psychopathology. Journal of
Consulting Psychology. 1960; 24:349-354. [PubMed: 13813058]

D’Angelo J, Kerr B, Moreno MA. Facebook displays as predictors of binge drinking: From the virtual
to the visceral. Bulletin of Science, Technology & Society. 2014; 34:159-169.

Duggan M, Ellison NB, Lampe C, Lenhart A, Madden M. Social Media Update 2014. Pew Research
Center. 2015 Available at http://www.pewinterenet.org/2015/01/09/social-media-update-2014/.

Henges AL, Marczinski CA. Impulsivity and alcohol consumption in young social drinkers. Addictive
Behaviors. 2012; 37:217-220. [PubMed: 21981824]

Ivcevic Z, Ambady N. Personality impressions from identity claims on Facebook. Psychology of
Popular Media Culture. 2012; 1:38-45.

Jones SC, Robinson L, Barrie L, Francis K, Lee JK. Association between young Australian’s drinking
behaviours and their interactions with alcohol brands on Facebook: Results of an online survey.
Alcohol and Alcoholism. 2015 article in press.

Kacvinsky LE, Moreno MA. Facebook use between college resident advisors’ and their residents: A
mixed methods approach. College Studies Journal. 2014; 38(1):16-22.

Marczinski CA. Alcohol mixed with energy drinks: Consumption patterns and motivations for use in
U.S. college students. International Journal of Environmental Research and Public Health. 2011;
8:3232-3245. [PubMed: 21909303]

Marczinski, CA., Grant, EC., Grant, VG. Binge drinking in adolescents and college students.
Hauppage, NY: Nova Science; 2009.

Monk RL, Heim D, Qureshi A, Price A. “I have no clue what I drunk last night” using Smartphone
technology to compare in-vivo and retrospective self-reports of alcohol consumption. PLoS One.
2015; 10(5):20126209. [PubMed: 25992573]

Moreno MA, Cox ED, Young HN, Haaland W. Underage college students’ alcohol displays on
Facebook and real-time alcohol behaviors. Journal of Adolescent Health. 2015; 56(6):646—651.
[PubMed: 26003580]

Moreno MA, Christakis DA, Egan KG, Brockman LN, Becker T. Associations between displayed
alcohol references on Facebook and problem drinking among college students. Archives of
Pediatric and Adolescent Medicine. 2012a; 166:157-163.

Moreno, D’Angelo J, Kacvinsky LE, Kerr B, Zhang C, Eickoff J. Emergence and predictors of alcohol
reference displays on Facebook during the first year of college. Computers and Human Behavior.
2014; 30

Moreno MA, Grant A, Kacvinsky L, Egan KG, Fleming MF. College students’ alcohol displays on
Facebook: intervention considerations. Journal of American College Health. 2012; 60:388-394.
[PubMed: 22686361]

Oshri A, Himelboim I, Kwon JA, Sutton TE, Mackillop J. Childhood physical and sexual abuse and
social network patterns on social media: Associations with alcohol use and problems among young

Ad(dict Res Theory. Author manuscript; available in PMC 2017 February 28.


http://www.pewinterenet.org/2015/01/09/social-media-update-2014/

1duosnuepy Joyiny 1duosnuely Joyiny 1duosnuey Joyiny

1duosnuep Joyiny

Marczinski et al.

Page 9

adult women. Journal of Studies on Alcohol and Drugs. 2015; 76(6):845-851. [PubMed:
26562592]

Patton JH, Stanford MS, Barratt ES. Factor structure of the Barratt Impulsiveness Scale. Journal of
Clinical Psychology. 1995; 51:768-774. [PubMed: 8778124]

Ridout B, Campbell A, Ellis L. *‘Off your Face(book)’: Alcohol in online social identity construction
and its relation to problem drinking in university students. Drug and Alcohol Reviews. 2012;
31:20-26.

Sobell, L., Sobell, M. Timeline Follow-Back: A technique for assessing self-reported alcohol
consumption. In: Litten, R., Allen, J., editors. Measuring alcohol consumption: Psychosocial and
biomedical methods. Totowa, NJ: Humana Press; 1992. p. 41-72.

Stanford MS, Mathias CW, Dougherty DM, Lake SL, Anderson NE, Patton JH. Fifty years of the
Barratt Impulsiveness Scale: An update and review. Personality and Individual Differences. 2009;
47:385-395.

Vogel-Sprott, M. Alcohol tolerance and social drinking: Learning the consequences. New York:
Guilford; 1992.

Winograd, RP., Sher, KJ. Binge drinking and alcohol misuse among college students and young adults.
Boston, MA: Hogrefe; 2015.

Winpenny EM, Marteau TM, Nolte E. Exposure of children and adolescents to alcohol marketing on
social media websites. Alcohol and Alcoholism. 2014; 49:154-159. [PubMed: 24293506]

Ad(dict Res Theory. Author manuscript; available in PMC 2017 February 28.



1duosnuey Joyiny 1duosnuen Joyiny 1duosnuey Joyiny

1duosnuen Joyiny

Marczinski et al.

Table 1

The 10-item alcohol-related Facebook® activity (ARFA) questionnaire was developed for this study.

Page 10

Participants were required to have logged into their Facebook® within the past 30 days in order to complete

this questionnaire.

Participant Instructions:

Once 1 leave the room, please log onto your personal Facebook® page. Looking over posts and
pictures that have been added to your page over the 30 last days, please answer the following 10
questions. Do not answer this questionnaire if you have not used Facebook® during the past 30
aays. Once this is completed, you can log out of Facebook® and clear the browser’s history.
Please only look at activity during the past 30 day window which includes toaay’s date of

and 30 days ago is
Question Response
1. During the past 30 days, did you write a post on your wall or get Yes or No
tagged in a post that mentioned alcohol consumption? (circle)
2. If you answer yes to question 1, how many alcohol posts were made?
3. During the past 30 days, did you write a post on your wall or get Yes or No
tagged in a post that mentioned getting drunk/wasted/intoxicated? (circle)
4. If you answer to yes to question 3, how many drunk posts were
made?
5. During the past 30 days, did you post a photo/image or get tagged in Yes or No
a photo/image that included an image of drinking or alcohol? (circle)
6. If you answered yes to question 5, how many alcohol photos/images
were posted?
7. During the past 30 days, did you post a photo/image or get tagged in Yes or No
a photo/image where you appeared drunk/wasted/intoxicated? (circle)

8. If you answered yes to question 7, how many drunk photos/images
were posted?

9. How many days during a week do you use Facebook®? (answer 1-7)

10. On a typical day when you log on to Facebook®, how many minutes
to you spend on Facebook®?

Scoring Instructions (not shown to participants):

Questions 1, 3, 5, and 7 are scored with 1 = yes and 0 = no. The scores for
questions 2, 4, 6, and 8 are as given by the participant.

ARFA total score = sum of questions 1-8.

In this study, participants who had an AUDIT score of 8 or higher (indicating
hazardous drinking) also had an ARFA total score of 5 or higher (7= 50, 25
males).
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