
862  |  	 wileyonlinelibrary.com/journal/jch� J Clin Hypertens. 2019;21:862.©2019 Wiley Periodicals, Inc.

 

DOI: 10.1111/jch.13547  

L E T T E R  T O  T H E  E D I T O R

Social media as an educational platform on hypertension for 
Chinese Americans

Dear Editor,
I read with great interest the article by Sripipatana et al1 titled, 
“Exploring racial/ethnic disparities in hypertension care among pa‐
tients served by health centers in the United States.” The study ex‐
amined a nationally representative sample of Health Resources and 
Services Administration‐funded health center patients with hyper‐
tension. While the authors found a lower likelihood of high blood 
pressure at last visit among Asian Americans, they also stated that 
“Asian American patients were less likely to report being told by a 
provider they had high blood pressure at their last visit.” The study 
concluded that “delivering care in an equitable manner within the 
four walls of a clinical setting is not enough.” For Asian Americans, 
social media and the Internet may be an effective channel to facili‐
tate timely access to culturally competent educational programs.

A recent study utilized a Facebook campaign to raise knowledge 
on hypertension in the Chinese American community.2 The study 
found the click‐through rates for younger (45‐54 years) and older 
(65 years or older) Chinese Americans to be 4% and 15%, respec‐
tively. The study highlighted a Facebook campaign could be useful 
in outreaching to older adults residing in different Chinese com‐
munities among United States. In line with previous studies,3-5 so‐
cial media could be useful in outreaching Chinese American older 
adults with culturally competent preventive health and educational 
programs.

Another study examined the practicality of Facebook advertise‐
ments at sharing hypertension knowledge with Chinese American 
immigrants.6 The advertisement generated a click‐through rate of 
10% from a total of 508 viewers, resulting in an average duration 
of 5 minutes watched of the 14‐minute Chinese language education 
video on hypertension. The study concluded that Facebook can be an 
effective tool in disseminating hypertension education. In line with 
other studies,7-10 social media could facilitate access to timely and 
appropriate health educational programs toward Chinese‐speaking 
Asian Americans. Taken together, social media could be part of the 
solutions to further provide quality care to address chronic health 
conditions, like hypertension, among older Chinese‐speaking Asian 
Americans.
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