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1 | LITERATURE REVIEW

The novel coronavirus disease (COVID-19) emerged in late 2019 and quickly spread across
populations, causing severe respiratory illness, and complications (Centers for Disease Control
and Prevention [CDC], 2020). By March 2020, the United States declared a national emergency
and the World Health Organization (WHO) officially characterized COVID-19 as a pandemic
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(WHO, 2020). Stay at home orders, business and school closures, and economic disruptions
brought grave financial concerns for families in the United States as they attempted to navigate
the multifaceted impacts of the pandemic.

1.1 | Employment

The novel coronavirus pandemic uprooted the lives of American families and debilitated the
national economy. By April 2020, the unemployment rate had increased from 4.4% to 14.7%, which
was the highest rate since U.S. Bureau of Labor Statistics (BLS) data collection began (BLS, 2020c).
This increase in the national unemployment rate equates to over 23 million Americans out of work.
Other workers saw reduced hours or furloughs. BLS (2020a) further reported average workweek
declines including —2.1 h for manufacturing and —1.3 h for construction.

Previous research has suggested unemployed and insecurely employed individuals experi-
ence increased negative mental health outcomes such as stress, anxiety, and depression
(Mantler et al., 2005). Unemployment and employment uncertainty can also negatively impact
other health outcomes, including increased risk for cardiovascular disease and suicide (Jin
et al., 1995).

Emerging pandemic research has set out to illustrate the impacts of COVID-19 employment
uncertainty. The limited early COVID-19 employment research has focused on identifying
groups vulnerable to pandemic employment changes. Moen et al. (2020) found that young
adults, that is, those in their 20s, without a college degree were at the greatest risk of unemploy-
ment during the pandemic. The employment vulnerability of young adults complements the
nearly 47% job loss in the leisure and hospitality industry reported for April 2020 (BLS, 2020a).
Further, Collins et al. (2020) examined gender differences in COVID-19 employment and found
a gender gap in pandemic weekly work hours as women were working less hours in response to
lockdown school closures. In fact, single mothers were more likely to experience unemploy-
ment during the pandemic compared to those who had another working-age adult in the house-
hold (Heggeness et al., 2021).

1.2 | Income

BLS (2020b) reported more than a 7% increase to the national average for hourly wages in the
12-month period ending April 2020. This statistic reflects the pandemic-related loss of low
wage jobs, rather than an increase to household income levels. Similarly, personal income
rose over 10% (1.97 trillion dollars) from March 2020 to April 2020 in response to the release
of increased unemployment benefits and economic impact stimulus payments (U.S. Bureau of
Economic Analysis, 2020a). The rise in personal income disguises the decrease in personal
income from February 2020 to March 2020 of $413.8 billion dollars at the start of the COVID-
19 lockdown.

1.3 | Credit use

The U.S. Federal Reserve reported that outstanding credit card balances dropped 36 billion dol-
lars in April 2020. New credit purchases declined sharply in April 2020, but began to recover



278 - GARRISON .
—I_WI LEY— consumer affairs m 1 =

between May and June 2020 (Adams & Bord, 2020). Outstanding revolving credit balances
remained low as Americans continued to make increased payments and utilize credit less
(Adams & Bord, 2020). Further, the Consumer Financial Protection Bureau (CFPB) (2020)
found the number of revolving credit card applications decreased 40% in March 2020. Protec-
tions from the federal Coronavirus Aid, Relief, and Economic Security (CARES) Act may have
factored into the decline in consumer credit usage. CARES Act provisions include mortgage
and student loan forbearances and increased monetary benefits such as stimulus payments and
increased unemployment benefits (U.S. Department of the Treasury, 2020).

Conversely, a September 2020 survey by Money.com reported that 29% of pandemic con-
sumers were utilizing their credit cards more than pre-COVID-19 (Bhardwaj, 2020). This survey
of 2200 US adults also found that, while more than one in four consumers had increased their
credit card use, over 50% of survey participants already had or planned to use stimulus check
funds to apply to an outstanding debt balance (Bhardwaj, 2020). Auxiliary factors contributing to
increased credit usage could include factors such as the national coin shortage, increases in online
shopping, and the desire to limit the use of paper dollars as a COVID-19 safety precaution.

Research of consumer credit use during times of financial crisis shows credit overuse is com-
monplace. The COVID-19 decline in consumer debt accrual is a departure from the increases to
credit use during the Great Recession. Dunn and Mirzaie (2016) found that, while bank loans
and mortgages declined during the Great Recession, other types of consumer debt, including
payday loans (38%), credit card (18%), and student loan debt (23%), increased from 2008 to
2011. The use of risky credit products like payday loans have been linked to higher food insecu-
rity for children in low-income families, whereas thriftiness and saving behaviors lead to lower
food insecurity (Loibl et al., 2017).

1.4 | Savings

Emergency funds and savings are an important aspect to financial stability. Current research
reveals two contrasting consumer saving behaviors during the COVID-19 pandemic where
some consumers saved more money while other consumers spent their savings. According to a
CNBC + Acorns Invest In You Savings Survey of 5400 adults in August 2020, almost 14% of
Americans have depleted their emergency funds, with young adults in the age range of 25-34
being the hardest hit at 26% (Dickler, 2020). The Federal Reserve Bank of Richmond reported
the consumer saving rate at 33% from March 2020 to April 2020 (Corcoran & Waddell, 2020).
This increase in consumer saving is the product of the reduction of consumer spending and the
increase to personal income for April 2020. Additionally, the Federal Reserve Bank of St. Louis
reported the total dollars held in savings accounts increased in that same period about 4.4%. By
July 2020, the personal saving rate decreased to 18%, but was still well above the July 2019 rate
of 7% (U.S. Bureau of Economic Analysis, 2020b). One factor influencing fluctuations in savings
account balances during this period could be a reduction in consumer banking confidence as a
result of the Great Recession. Van der Cruijsen et al. (2012) found major financial crisis events
like the Great Depression can shake long-term consumer confidence in the failed industry and
have a life-long impact on consumer behavior.

Recent pandemic research from the Harvard T.H. Chan School of Public Health reported
44% of households with children have depleted their savings, not including the more than one
in 10 households that did not have emergency funds before COVID-19 (Rura, 2020). Further,
lower income families (i.e., those below $100,000 per year) with children were found to be more
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likely to report significant pandemic financial problems with greater vulnerabilities to Latinx
families (86%) and Black families (66%) (Rura, 2020). A recent study in the United Kingdom by
the Institute for Fiscal Studies acknowledged “forced savings” during the lockdown as the shut-
down of businesses forced consumers to either save money normally spent or spend it else-
where (Davenport et al., 2020). Higher wealth households were more likely to be impacted by
“forced savings” behavior as discretionary consumer spending options were limited (Davenport
et al., 2020).

1.5 | Stimulus use

On March 27, 2020, the over $2 trillion dollar Coronavirus Aid, Relief, and Economic Security
(CARES) Act was signed into law. The purpose of the CARES Act was to provide swift eco-
nomic relief for citizens, businesses, and local governments amid the COVID-19 crisis. By June
5, 2020, over 159 million economic impact payments (EIP) of up to $1200 per individual and
additional $500 per claimed dependent under 17 had been released to Americans (Kane &
Loudenback, 2020).

The purpose of the pandemic EIP was to assist financially unstable Americans and stim-
ulate the economy with the newly added purchasing power of consumers. According to June
2020 data from the Federal Reserve Bank of New York, less than one in three Americans
(i-e., 29%) used EIP stimulus payments on consumer spending (Armantier et al., 2020). The
29% in consumer consumption spending is further broken down into 18% for essential
items, 8% for nonessential items, and 3% for donations (Armantier et al., 2020). This same
study found the majority of consumers used stimulus funds to either pay off debts or to save.
Research from the Kellogg School of Management revealed most Americans used stimulus
payments for multiple items, with the first focus on food and daily essential goods followed
by bill and rent payments, within the first few days of receiving the stimulus funds (Baker
et al., 2020).

Historically, economic stimulus payments are not a new concept to Americans. In February
2008, the Economic Stimulus Act of 2008 sent over $120 billion dollars to U.S. consumers in the
hopes of thwarting the developing Great Recession (Amadeo, 2020). Research on consumer
spending from the 2008 stimulus payments revealed 48% of consumers paid off debts, 32% allo-
cated it toward saving, and less than 20% spent the funds (Shapiro and Slemrod, 2009). Of the
one in five respondents that elected to spend their 2008 stimulus payment, 25% used the funds
for a major household item and 21% used the funds for recreation or travel (Sahm et al., 2010).
Further research from Broda and Parker (2008) found that, while a significant majority of fami-
lies utilized 2008 stimulus payments to pay off debt or save, lower income households were
almost twice as likely to spend the additional funds.

2 | PURPOSE AND OBJECTIVES

Research is needed to further explore the financial impacts of and responses to COVID-19
among US citizens supporting families during the pandemic. As such, the purpose of this
descriptive study was to examine Florida families’ employment, finances, and savings/EPI
spending patterns and changes during the early stages of the COVID-19 pandemic. Five objec-
tives guided this study:
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1. Describe respondents’ employment characteristics before and during the COVID-19
pandemic.
2. Describe respondents’ credit card debt before and during the COVID-19 pandemic.
Describe respondents’ financial savings characteristics and use before and during COVID-19.
. Examine patterns in respondents’ use of financial savings during COVID-19 based on
employment status, income level, gender, and marital status variables.
5. Examine patterns in respondents’ use of the 2020 EIPs based on employment characteristics.

oW

3 | METHODOLOGY

The population of interest for this study was Florida residents, age 18 or older, who were par-
ents of minor children during the time the study was conducted. The authors chose to focus on
one state to better control for the variation of COVID-19 guidelines and laws at the state level,
and Florida was chosen due to author residence. An online questionnaire was distributed in
June 2020 to a total of 975 residents. An initial pilot test of 50 respondents was conducted to
assess survey flow and quality of data. Attention filters (e.g., select “strongly agree” for this
answer) were used to identify respondents not paying attention to the questions. Respondents
who (a) did not complete all items of the instrument, (b) did not select the appropriate answer
to attention filters, and (c) did not fall within the parameters of being a Florida resident,
18 years of age or older, or a parent or guardian of a minor child were excluded from analyses.
Useable responses were obtained from 526 residents for a 53.9% participation rate. Full demo-
graphic characteristics of respondents in this study are displayed in Table 1. Potential exclusion,
selection, and non-participation biases can limit the use of nonprobability samples (Baker
et al., 2013). Specifically, the sample is limited in that upscale bias is reflected in the use of
online surveys (i.e., access to the internet) and respondents’ having higher income levels (59%
reported income $50,000 or greater), higher educational levels (43% reported a bachelor's degree
or higher), and being married or in a domestic partnership (73%). In addition, almost 50% of
the sample reported having no credit card debt. Therefore, the results of this study should not
be generalized beyond the sample obtained for this study.

Data were collected via a researcher-developed online survey questionnaire distributed
through a third-party research company, Qualtrics. Through Qualtrics, respondents are rec-
ruited using traditional, actively managed market research panels and social media platforms.
Qualtrics also employs digital fingerprinting technology, IP address checks, and works with
panel partners that also employ such methods to help exclude duplication and ensure validity
when obtaining non-probability opt-in samples in market research (Qualtrics, 2019). Non-
probability sampling is an approach commonly used to make population estimates (Baker
et al., 2013). This sampling method has become more common in research examining public
opinion of emerging issues due to higher response rates compared to common probability-based
methods (e.g., random digit dialing of landline numbers), increased access to internet, relatively
low costs of online surveys, and overall greater ease of reaching members of the population of
interest (Lamm & Lamm, 2019).

Five sections of the questionnaire were used for data analyses in this study. Employment
status prior to COVID-19 was assessed by asking respondents to indicate which best described
their status (e.g., employed full-time, retired, etc.). Employment status during COVID-19
was formatted to assess employment status and change due to COVID-19 (e.g., “T am still
employed but have experienced a significant decrease in hours/income due to COVID-19”).
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TABLE 1 Demographic characteristics of respondents

Variable f %
Gender
Male 137 26.0
Female 389 74.0
Age
20-29 97 18.4
30-39 204 38.8
40-49 157 29.8
50-59 66 12.5
60-69 2 0.5
Ethnicity
Hispanic/Latino(a)/Chicano(a) 84 16.0
Not Hispanic/Latino(a)/Chicano(a) 442 84.0
Race
White 402 76.4
Black 64 12.2
Asian 21 4.0
American Indian 6 1.1
Multi-racial 11 2.1
Other 22 4.2
Education
Less than 12th grade (did not graduate high school) 21 4.0
High school graduate (includes GED) 89 16.9
Some college, no degree 103 19.6
2-year college degree (Associate, Technical, etc.) 87 16.5
4-year college degree (Bachelor's, etc.) 145 27.6
Graduate or professional degree (Master's, PhD, MBA, etc.) 81 15.4
Income
$24,999 or less 90 17.1
$25,000-$49,999 125 23.8
$50,000-$74,999 125 23.8
$75,000-$149,999 145 27.5
$150,000-$249,999 29 5.5
$250,000 or more 12 2.3

Marriage/partnership status

Single, never married 86 16.3
Currently married or in a domestic partnership 382 72.6
Divorced/separated 53 10.1
Widowed 5 1.0

(Continues)
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TABLE 1 (Continued)

Variable f %

Number of children
One 223 424
Two 192 36.5
Three 75 14.3
Four 23 4.4
Five 9 1.7
Six 2 0.4
Seven or more 2 0.3

Those who indicated still being employed to some degree were then asked whether they were
working from home due to COVID-19 and, if not, why. To assess credit card debt, respondents
were asked to indicate whether they had credit card debt and, if so, to enter the amount.
Amounts of debt provided by respondents were then coded into debt categories ranging from
less than $1000 to $30,000 or more. To assess financial savings and use, respondents were asked
if, prior to COVID-19, they had set aside any emergency or rainy day savings funds that could
cover their expenses in case of sickness, job loss, economic downturn, or other emergencies.
Answer choices were “yes” and ‘“no.” They were also asked how much of their financial savings
they had used to cover COVID-19-related expenses. Responses were collected using a 5-point
ordinal scale (1 = none; 2 = a small amount; 3 = a moderate amount; 4 = a great deal; 5 = all
of it). Economic Income Payment (i.e., COVID-19 stimulus check) use was assessed by asking
respondents if they had received or expected to receive such a payment. Those who had
received or expected to receive a stimulus check were then asked to indicate, by checking all
that apply, how they had used or planned to use that income. Lastly, income was measured by
asking respondents to select the income bracket category that represented their income before
taxes during the 2020 financial year.

Data were analyzed using the SPSS26 software package. Data analyses consisted of descrip-
tive statistics (e.g., means, standard deviations, frequencies, and percentages). Analyses
conducted for objectives four and five also consisted of cross tabulations to examine descriptive
results by employment and income categories, as well as independent samples t-tests to
examine differences between two groups (single, never married mothers, and others).

4 | RESULTS
41 | Objective one

Objective one was to describe respondents’ employment characteristics before and during
COVID-19. Prior to COVID-19, more respondents indicated being employed full-time (f = 305;
58%) than any other employment category (see Table 2). During COVID-19, more respondents
indicated still being employed and making the same income as they were prior to COVID-19
(f = 205; 39%) or that they were not employed prior to COVID-19 and still were not employed
(f = 133; 25.3%) compared to other response categories (see Table 3).
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TABLE 2 Respondents’ employment status prior to COVID-19

Employment status f %

Employed full-time 305 58.0
Homemaker 88 16.7
Employed part-time 55 10.5
Not employed, but looking for a job 27 5.1
Temporarily laid off 16 3.0
Disabled and not working 15 2.9
Retired 9 1.7
Student 7 1.3
Not employed and not looking for a job 4 0.8

TABLE 3 Respondents employment status during COVID-19

Employment status f %

I am still employed and making the same income as I was prior to COVID-19. 205 39.0

Not applicable because I was not employed prior to COVID-19 and am still not 133 25.3
employed.

I am still employed but have experienced a significant decrease in hours/income 114 21.6

because of COVID-19.
I am unemployed and not working because of COVID-19. 74 14.1

Respondents who indicated they were still employed during COVID-19 (n = 318) were then
asked whether they were working from home. A little over one-third of respondents (f = 127;
39.8%) reported they did not work from home prior to COVID-19, but then worked from home
due to COVID-19. Additionally, 115 (36.1%) respondents did not work from home due to
COVID-19, and 77 (24.1%) worked from home both prior to and during COVID-19.

Respondents who indicated they did not work from home during COVID-19 (n = 115)
reported not doing so because they are considered an essential employee (f = 76; 66.1%) or that
their job is not one that can be done from home (f = 33; 28.7%). Few respondents reported not
working from home due to their company/employer not following recommendations for
employees to work from home (f = 5; 4.3%) or because they chose not to work from home
(f=1;0.9%).

4.2 | Objective two

Respondents were first asked if they had any credit card debt prior to COVID-19. Half of the
respondents (f = 263; 50%) had credit card debt prior to COVID-19, and the other half did not.
Respondents who indicated they had credit card debt were also asked to indicate how much
debt they had accrued. Table 4 depicts the amount of debt respondents had accrued prior to
COVID-19. Respondents were then asked to indicate if they had incurred new credit card debt
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TABLE 4 Respondents' credit card debt before COVID-19

Response item f %

None 261 49.6
Less than $1000 50 9.5
$1000-$4999 69 13.1
$5000-$9999 62 11.8
$10,000-$14,999 42 8.0
$15,000-$19,999 12 2.3
$20,000-$24,999 8 1.5
$25,000-$29,999 4 0.8
$30,000 or more 12 2.3
Unsure of credit card debt amount 6 1.1

due to COVID-19 to pay for daily living expenses. More respondents (f = 393; 74.7%) had not
incurred new debt than those who had (f = 133; 25.3%).

4.3 | Objective three

To describe financial savings characteristics, respondents were first asked to indicate whether
they had set aside any “rainy day” or emergency savings prior to COVID-19. A little over half of
the respondents (f = 307; 58.4%) indicated they had set aside an emergency savings fund that
could cover them in case of sickness, job loss, economic downturn or other emergencies;
219 (41.6%) respondents indicated they had not.

Next, respondents were asked whether they have had to use money from their savings to
cover expenses due to COVID-19. Compared to other response category options, more respon-
dents indicated no, they had not used any savings at all (f = 183; 34.8%) or had used a small
amount (f = 127; 24.1%). Relatively fewer respondents reported they had used all of it (f = 85;
16.2%), a moderate amount (f = 84; 16.0%), or a substantial amount (f = 47; 8.9%).

4.4 | Objective four

Objective four examined the amount of financial savings used by respondents during COVID-19
base on their employment status, income level, gender, and marital status characteristics. Of the
respondents who indicated having to use none of their savings to cover costs associated with
COVID-19, more fell within the category of still being employed and making the same income as
prior to COVID-19 (f = 110; 20.9%). Few respondents indicated having to use all of their savings
to cover costs associated with COVID-19. Those who did were more likely to be those who were
still employed but had experienced significant decreases in hours/income due to COVID-19
(f = 26; 4.9%; see Table 5). Respondents’ uses of financial savings during COVID-19 were also
examined by their income brackets. Respondents in all income brackets reported having used
varying amounts of their savings to cover COVID-19 related expenses. Compared to other income
brackets, a larger number of respondents who used all of their savings to cover COVID-19
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TABLE 5 Respondents' use of savings based on employment status during COVID-19 (N = 526)

Amount of savings spent to cover COVID-19 expenses f (%)

Employment status None Small Moderate Substantial All

Still employed and making same 110 (20.9) 58 (11.0) 31(5.9) 13 (2.5) 12 (2.3)
income as prior to COVID-19.

Still employed but have 19 (3.6) 36 (6.8) 32(6.2) 17 (3.2) 26 (4.9)

experienced a significant
decrease in hours/income
because of COVID-19.

Unemployed and not working 9(1.7) 12 (2.3) 9 (1.7) 15(2.9) 20 (3.8)
because of COVID-19.
Not employed prior to COVID-19 48 (9.1) 20 (3.8) 17 (3.2) 7 (1.3) 15(2.9)

and still not employed (includes
retired, homemakers).

TABLE 6 Respondents' use of savings during COVID-19 based on income bracket

Amount of savings spent to cover COVID-19 expenses f (%)

Income bracket None Small Moderate Substantial All of it
$29,999 or less 22 (4.2) 13 (2.5) 11 (2.1) 5(1.0) 22 (4.2)
$25,000-$49,999 36 (6.8) 23 (4.3) 23 (4.3) 10 (1.9) 21 (4.0)
$50,000-$74,999 40 (7.6) 34(6.5) 25 (4.7) 16 (3.0) 15 (2.9)
$75,000-$149,999 68 (12.9) 37 (7.0) 22 (4.2) 17 (3.2) 11 (2.1)
$150,000-$249,999 13 (2.5) 7(1.3) 7(1.3) 2(0.4) 5(1.0)
$250,000 or more 5(1.0) 11 (2.1) 3(0.6) 2(0.4) 0 (0.0)

expenses were those who made $49,999 or less, whereas no respondents who made $250,000 or
more reported having used all of their savings. Table 6 depicts the full results of respondents’ use
of financial savings by income. Lastly, respondents’ use of financial savings during COVID-19
were compared using independent samples t-tests between those who identified as single,
never married females (f = 74) and those who did not (f = 452). Respondents who were single
mothers (M = 2.99; SD = 1.60) were significantly more likely to have had to use a larger amount
of their financial savings during COVID-19 than those who were not (M = 2.39; SD = 1.41);
1(524) = 3.31; p = 0.001.

4.5 | Objective five

Objective five examined respondents’ use of the COVID-19 stimulus check based on employ-
ment status during COVID-19. Of the respondents, 391 (74.3%) indicated they had received or
expected to receive a COVID-19 stimulus check. 96 (18.3%) respondents had not/did not expect
to receive a check, and 39 (7.4%) were unsure.
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Respondents who indicated they had received/expected to receive a COVID-19 stimulus
check (n = 391) were then asked to indicate, by checking all that apply, how they intended to
use the stimulus money. The uses selected by the largest number of participants included to pay
rent or other bills (f = 208; 53.2%) and to cover income/job loss due to COVID-19 (f = 123;
31.5%). Stimulus check uses selected by the fewest number of respondents were to donate some
of the money (f = 15; 3.84%) and for fun (f = 17; 4.35%). Use of stimulus check money was then
examined based on employment status during COVID-19. Full results of respondents’ use of
stimulus check payments based on employment status are displayed in Table 7.

5 | DISCUSSION AND IMPLICATIONS

It comes as no surprise to discover that a pandemic, which effectively shut down the national
economy, would have financial impact on families across the United States. It should be noted
that bias may exist in this sample, particularly regarding upscale bias and the likeliness of
higher income individuals having access to the online link used for data collection in this study.
It is important to note that 35.8% of the total sample (and 47.8% of those in the sample who
were employed before the COVID-19 pandemic) had experienced a significant decrease in
hours and/or income or had experienced unemployment due to COVID-19. These results are
consistent with findings from the Parker et al. (2020) which indicated over 40% of adults in the
United States had experienced job loss or income reduction as a result of COVID-19.

It is interesting to note that, of those respondents in this study who were still employed dur-
ing COVID-19 (n = 318), a little over one-third indicated they had been able to shift their jobs
from being physically present at their employer's location to being able to work remotely from
home. Paired with the additional one-fourth of respondents who worked from home both
before and during COVID-19, the results are indicative of a relatively flexible workforce that is
able to adapt to drastic changes in societal functioning. Of those who were still employed but
not able to work from home, the vast majority indicated this was due to being an essential
employee or performing a job that could not be done from home. However, it is troubling that
some participants, although very few, were forced to work away from home due to their
employer not following recommendations for employees not to work from home.

Because the sample was composed of parents of minor children, of whom the majority were
having to juggle online education or alternate childcare arrangements during school and daycare
closures while also having to work from home or maintain their job in their normal location,
there may be implications of additional childcare supports needed for those who continued to be
employed during the COVID-19 pandemic. While many employees have continued to work from
home throughout the United States, others have returned to work at their employer's location
and many schools and daycares have reopened. It is important for employers to have viable con-
tingency plans for employees who may be sent back home to isolate or quarantine due to
COVID-19 exposure. It is also important for employers and families to have contingency plans in
case of school and daycare closures and/or continued virtual school. Contingency plans should
consider areas such as the employee's caregiving responsibilities, work duties, and ability to work
remotely with the goal of maintaining the family's income level. Policymakers should consider
these needs when developing future economic stimulus packages.

Results pertaining to credit card usage and debt also revealed some key implications that warrant
further examination. According to the National Foundation for Credit Counseling 2020 Consumer
Financial Literacy Survey report (The Harris Poll, 2020) published on March 23, 2020 (ie., only
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12 days after the WHO declared COVID-19 a pandemic) (WHO, 2020), 62% of adults in the
United States had carried credit card debt in the past 12 months. Only half of respondents in the pre-
sent study indicated that they had credit card debt prior to COVID-19, which indicates the sample in
this study is slightly unrepresentative of the larger population in terms of credit debt. Additionally,
when asked about accruing new credit card debt during the pandemic, most respondents had not
incurred any new debt at the point in time of the survey. While counter-intuitive and a departure
from typical credit overuse common during times of financial crisis, this finding is congruent with
the U.S. Federal Reserve's (2020) findings of new credit card purchases declining sharply in April of
2020 and Americans continuing to make increased payments and utilize credit less (Adams &
Bord, 2020).

Whereas National Foundation for Credit Counseling found that nearly 70% of US adults
have non-retirement savings, only a little over half of the respondents in the present study indi-
cated having emergency savings that could cover them in the event of sickness, job loss, eco-
nomic downturn, or other emergencies (The Harris Poll, 2020). This finding provides further
evidence that the COVID-19 financial circumstances of Florida based families in the present
study may differ from national averages. As such, it is recommended that COVID-19 relief pro-
grams and efforts be tailored to the needs of families on a state-to-state basis to address the
unique needs and circumstances of state residents. Regarding respondents’ use of savings due to
COVID-19, one-third of respondents who had savings indicated that they had not used any at
all, and one-fourth indicated they had used only a small amount. Further, differences were
observed in savings usage based on both employment status income level, gender, and marital
status. For instance, while three-fourths of those who were still employed and making the same
income as prior to 2019 had spent none or a small amount of their savings to cover COVID-19
expenses, only a third of those who were unemployed and not working because of COVID-19
had spent none or a small amount of their savings. However, it is important to note that one-
third of those unemployed and not working because of COVID-19 had spent all of their savings.
Future research is needed to better understand the vast differences in savings usage among
those unemployed due to COVID-19. Similarly, Rura (2020) found that 44% of households with
children who had an emergency fund have depleted their savings as a result of the pandemic.
Both the rate of marriage (Curtin & Sutton, 2020) and the birth rates for unmarried women
(Martin et al., 2021) have declined in the United States over the past decade. In examining dif-
ferences in use of financial savings based on gender and marital status, 14% of the participants
in this study identified themselves as single, never married mothers, with findings indicating
that they were significantly more likely to have had to use a larger amount of their financial
savings during COVID-19 than their counterparts. This disparity is one that should be consid-
ered in future research.

This gives pause to consider new trends. While the pandemic created a financial crisis for
some, others saw increases to household income from the EIP. It is possible that reduced credit
card use/debt accrual and relatively low spending of savings is due in part to use of the COVID-
19 stimulus checks (EIPs) provided by the CARES Act. Nearly three-fourths of respondents
indicated they had received or expected to receive a COVID-19 stimulus check. In every
employment category, the highest frequency of respondents indicated they would use their
stimulus money to pay rent or other bills. For those who were still employed and making the
same income as prior to COVID-19, 17.2% planned to make payments on debts/loans, and
18.3% planned to put it all into savings. Conversely, for those who were unemployed and not
working due to COVID-19, only 10.1% planned to make payments on debts/loans and only 2%
planned to put it all into savings. It is important to recognize that the majority of financial
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crises, especially at the individual/family level, do not come with stimulus funds to counter the
crisis. To better prepare for future pandemics or major economic disruptions, qualitative
research should be conducted to further explore families' financial experiences and uses of stim-
ulus payments in crisis situations. Research should further examine the effects of gender and
marital status on family financial fragility during crisis situations. Research of this nature could
help inform officials and policymakers of best methods of supporting US families financially or
through other means (e.g., loan forgiveness, food distributions, etc.) based on their needs.

The pandemic will likely have long lasting implications for society as a whole. For example,
the pandemic has highlighted the fragility of families and the ongoing need for families to have
emergency savings. The pandemic has also highlighted the ongoing childcare issues faced by
mothers in the workforce, creating particularly difficult circumstances for single mothers who
experienced unemployment or were able to remain employed and faced lack of childcare. It has
shown the need for flexibility in the workforce, particularly for those employees who have care-
giving responsibilities, as well as the need for viable contingency plans. Employers, educators,
researchers, policymakers, and families should heed this call to action moving forward.

ORCID
Shelli D. Rampold ‘® https://orcid.org/0000-0003-4815-7157
Katherine Vasquez ‘® https://orcid.org/0000-0003-4559-3017

REFERENCES

Adams, R., & Bord, V. (2020). The effects of the COVID-19 shutdown on the consumer credit card market:
revolvers versus transactors. Board of Governors of the Federal Reserve System. doi:https://doi.org/10.
17016/2380-7172.2792

Amadeo, K. (2020). Stimulus checks: 2020 compared to 2009 and 2008. Available from: https://www.thebalance.
com/stimulus-checks-3305750

Armantier, O., Goldman, L., Kosar, G., Lu, J., Pomerantz, R., & van der Klaauw, W. (2020, October 13). How
have households used their stimulus payments and how would they spend the next? Liberty Street Econom-
ics. Available from: https://libertystreeteconomics.newyorkfed.org/2020/10/how-have-households-used-
their-stimulus-payments-and-how-would-they-spend-the-next.html

Baker, R., Brick, J.M., Bates, N.A., Battaglia, M., Couper, M.P., Dever, J.A. et al. (2013) Summary report of the
AAPOR task force on non-probability sampling. Journal of Survey Statistics and Methodology, 1(2), 90-143.
https://doi.org/10.1093/jssam/smt008

Baker, S. R., Farrokhnia, R. A. Meyer, S., Pagel, M., & Yannelis, C. (2020). Income, liquidity, and the consump-
tion response to the 2020 economic stimulus payments. (Research Report No. w27097.) Available from:
National Bureau of Economic Research website: https://www.nber.org/system/files/working papers/
w27097/w27097.pdf

Bhardwaj, P. (2020, October 12). New money study: how the pandemic is changing Americans' credit card habits,
from spending to paying down debt. money. Available from: https://money.com/credit-card-debt-study-
pandemic-2020/

Broda, C. & Parker, J. (2008, July 29). The impact of the 2008 tax rebates on consumer spending: preliminary evi-
dence. Northwestern University. Available from: http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.
188.9572&rep=repl&type=pdf

Centers for Disease Control and Prevention. (2020). What you should know about COVID-19 to protect yourself
and others. Available from: https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/prevention.html.

Collins, C., Landivar, L.C., Ruppanner, L. & Scarborough, W.J. (2020) COVID-19 and the gender gap in work
hours. Gender, Work and Organization, 28(1), 101-112. https://doi.org/10.1111/gqa0.12506

Consumer Financial Protection Bureau (CFPB). (2020). Early effects of the COVID-19 pandemic on credit appli-
cations. Available from: https://files.consumerfinance.gov/f/documents/cfpb_issue-brief_early-effects-covid-
19-credit-applications_2020-04.pdf


https://orcid.org/0000-0003-4815-7157
https://orcid.org/0000-0003-4815-7157
https://orcid.org/0000-0003-4559-3017
https://orcid.org/0000-0003-4559-3017
https://doi.org/10.17016/2380-7172.2792
https://doi.org/10.17016/2380-7172.2792
https://www.thebalance.com/stimulus-checks-3305750
https://www.thebalance.com/stimulus-checks-3305750
https://libertystreeteconomics.newyorkfed.org/2020/10/how-have-households-used-their-stimulus-payments-and-how-would-they-spend-the-next.html
https://libertystreeteconomics.newyorkfed.org/2020/10/how-have-households-used-their-stimulus-payments-and-how-would-they-spend-the-next.html
https://doi.org/10.1093/jssam/smt008
https://www.nber.org/system/files/working_papers/w27097/w27097.pdf
https://www.nber.org/system/files/working_papers/w27097/w27097.pdf
https://money.com/credit-card-debt-study-pandemic-2020/
https://money.com/credit-card-debt-study-pandemic-2020/
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.188.9572&rep=rep1&type=pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.188.9572&rep=rep1&type=pdf
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/prevention.html
https://doi.org/10.1111/gqao.12506
https://files.consumerfinance.gov/f/documents/cfpb_issue-brief_early-effects-covid-19-credit-applications_2020-04.pdf
https://files.consumerfinance.gov/f/documents/cfpb_issue-brief_early-effects-covid-19-credit-applications_2020-04.pdf

290 GARRISON .
—I_WI LEY— consumer affairs m 1 =

Corcoran, E. W. & Waddell, S. R. (2020). Income, consumption, and the COVID-19 pandemic. Federal Reserve
Bank of Richmond. Available from: https://www.richmondfed.org/publications/research/coronavirus/
economic_impact_covid-19_06-18-20

Curtin, S. & Sutton, P. D. (2020). Marriage rates in the United States, 1900-2018. Centers for Disease Control and Pre-
vention. Available from: https://www.cdc.gov/nchs/data/hestat/marriage_rate_2018/marriage_rate 2018.htm

Davenport, A., Joyce, R., Rasul, 1., & Waters, T. (2020). Spending and saving during the COVID-19 crisis: evi-
dence from bank account data. The Institute for Fiscal Studies. Available from: https://ifs.org.uk/
publications/15146

Dickler, J. (2020, September 1). Nearly 14% of Americans have wiped out their emergency savings during the
pandemic: CNBC + Acorns survey. CNBC. Available from: https://www.cnbc.com/2020/09/01/nearly-
14percent-of-americans-have-wiped-out-emergency-savings-during-pandemic.html

Dunn, L.F. & Mirzaie, L.A. (2016) Consumer debt stress, changes in household debt, and the great recession. Eco-
nomic Inquiry, 54(1), 201-214. https://doi.org/10.1111/ecin.12218

Heggeness, M. L., Fields, J., Trejo, Y. A. G. & Schulzetenberg, A. (2021). Tracking job losses for mothers of
school-age children during a health crisis. United States Census Bureau. Available from: https://www.
census.gov/library/stories/2021/03/moms-work-and-the-pandemic.html

Jin, R.L., Shah, C.P. & Svoboda, T.J. (1995) The impact of unemployment on health: a review of the evidence.
Canadian Medical Association Journal, 153(5), 529-540.

Kane, L. & Loudenback, T. (2020, June 23). The IRS has sent over 159 million stimulus checks so far. Here's what
to know if you're still waiting on yours. Business Insider. Available from: https://www.businessinsider.com/
personal-finance/coronavirus-stimulus-check-questions-answers-2020-4

Lamm, AJ. & Lamm, K.W. (2019) Using non-probability sampling methods in agricultural and extension educa-
tion research. Journal of International Agricultural and Extension Education, 26(1), 52-59. https://doi.org/10.
5191/jiaee.2019.26105

Loibl, C., Snyder, A. & Mountain, T. (2017) Connecting saving and food security: evidence from an asset-building
program for families in poverty. Journal of Consumer Affairs, 51(3), 659-681. https://doi.org/10.1111/joca.
12137

Mantler, J., Matejicek, A., Matheson, K. & Anisman, H. (2005) Coping with employment uncertainty: a compari-
son of employed and unemployed workers. Journal of Occupational Health Psychology, 10(3), 200-209.
https://doi.org/10.1037/1076-8998.10.3.200

Martin, J. A., Hamilton, B. E., Osterman, M. J. K., & Driscoll, A. K. (2021) Births: final data for 2019. Centers for
Disease Control and Prevention. Available from: https://www.cdc.gov/nchs/data/nvsr/nvsr70/nvsr70-02-
508.pdf

Moen, P., Pedtke, J.H. & Flood, S. (2020) Disparate disruptions: intersectional COVID-19 employment effects by
age, gender, education, and race/ethnicity. Work, Aging and Retirement, 6(4), 207-228. https://doi.org/10.
1093/workar/waaa013

Parker, K., Horowitz, J. M., & Brown, A. (2020). About half of lower income Americans report household job or
wage loss due to COVID-19. Pew Research Center. Available from: https://www.pewsocialtrends.org/2020/
04/21/about-half-of-lower-income-americans-report-household-job-or-wage-loss-due-to-covid-19/

Qualtrics. (2019). ESOMAR 28: 28 questions to help research buyers of online samples.

Rura, N. (2020). Poll: 61% of U.S. households with children report facing serious financial problems during the
coronavirus outbreak. Harvard T. H. Chan School of Public Health. Available from: https://www.hsph.
harvard.edu/news/press-releases/poll-61-of-u-s-households-with-children-report-facing-serious-financial-
problems-during-the-coronavirus-outbreak/

Sahm, C.R., Shapiro, M.D. & Slemrod, J. (2010) Household response to the 2008 tax rebate: survey evidence and
aggregate implications. Tax Policy and the Economy, 24(1), 69-110. https://doi.org/10.1086/649829

Shapiro, M.D. & Slemrod, J. (2009) Did the 2008 tax rebates stimulate spending? American Economic Review,
99(2), 374-379. https://doi.org/10.1257/aer.99.2.374

The Harris Poll. (2020). 2020 consumer financial literacy survey. National Foundation for Credit Counseling.
Available from: https://www.nfcc.org/wp-content/themes/foundation/assets/files/NFCC_Discover_2020_
FLS_Datasheet%20With%20Key%20Findings_Clean.pdf

U.S. Bureau of Economic Analysis. (2020a). Personal income and outlays: April 2020. Available from: https://
www.bea.gov/news/2020/personal-income-and-outlays-april-2020


https://www.richmondfed.org/publications/research/coronavirus/economic_impact_covid-19_06-18-20
https://www.richmondfed.org/publications/research/coronavirus/economic_impact_covid-19_06-18-20
https://www.cdc.gov/nchs/data/hestat/marriage_rate_2018/marriage_rate_2018.htm
https://ifs.org.uk/publications/15146
https://ifs.org.uk/publications/15146
https://www.cnbc.com/2020/09/01/nearly-14percent-of-americans-have-wiped-out-emergency-savings-during-pandemic.html
https://www.cnbc.com/2020/09/01/nearly-14percent-of-americans-have-wiped-out-emergency-savings-during-pandemic.html
https://doi.org/10.1111/ecin.12218
https://www.census.gov/library/stories/2021/03/moms-work-and-the-pandemic.html
https://www.census.gov/library/stories/2021/03/moms-work-and-the-pandemic.html
https://www.businessinsider.com/personal-finance/coronavirus-stimulus-check-questions-answers-2020-4
https://www.businessinsider.com/personal-finance/coronavirus-stimulus-check-questions-answers-2020-4
https://doi.org/10.5191/jiaee.2019.26105
https://doi.org/10.5191/jiaee.2019.26105
https://doi.org/10.1111/joca.12137
https://doi.org/10.1111/joca.12137
https://doi.org/10.1037/1076-8998.10.3.200
https://www.cdc.gov/nchs/data/nvsr/nvsr70/nvsr70-02-508.pdf
https://www.cdc.gov/nchs/data/nvsr/nvsr70/nvsr70-02-508.pdf
https://doi.org/10.1093/workar/waaa013
https://doi.org/10.1093/workar/waaa013
https://www.pewsocialtrends.org/2020/04/21/about-half-of-lower-income-americans-report-household-job-or-wage-loss-due-to-covid-19/
https://www.pewsocialtrends.org/2020/04/21/about-half-of-lower-income-americans-report-household-job-or-wage-loss-due-to-covid-19/
https://www.hsph.harvard.edu/news/press-releases/poll-61-of-u-s-households-with-children-report-facing-serious-financial-problems-during-the-coronavirus-outbreak/
https://www.hsph.harvard.edu/news/press-releases/poll-61-of-u-s-households-with-children-report-facing-serious-financial-problems-during-the-coronavirus-outbreak/
https://www.hsph.harvard.edu/news/press-releases/poll-61-of-u-s-households-with-children-report-facing-serious-financial-problems-during-the-coronavirus-outbreak/
https://doi.org/10.1086/649829
https://doi.org/10.1257/aer.99.2.374
https://www.nfcc.org/wp-content/themes/foundation/assets/files/NFCC_Discover_2020_FLS_Datasheet%20With%20Key%20Findings_Clean.pdf
https://www.nfcc.org/wp-content/themes/foundation/assets/files/NFCC_Discover_2020_FLS_Datasheet%20With%20Key%20Findings_Clean.pdf
https://www.bea.gov/news/2020/personal-income-and-outlays-april-2020
https://www.bea.gov/news/2020/personal-income-and-outlays-april-2020

GARRISON ET AL. 201
— consumer affairs m ‘—WI LEYJ—

U.S. Bureau of Economic Analysis. (2020b). Personal saving rate [PSAVERT]. Available from: https://www.bea.
gov/data/income-saving/personal-saving-rate

U.S. Bureau of Labor Statistics (BLS). (2020a). Frequently asked questions: the impact of the coronavirus
(COVID-19) pandemic on the employment situation for April 2020. Available from: https://www.bls.gov/
cps/employment-situation-covid19-faq-april-2020.pdf

U.S. Bureau of Labor Statistics (BLS). (2020b). Real hourly earnings up 7.5 percent for year ending April 2020,
reflecting loss of lower-paying jobs. Available from: https://www.bls.gov/opub/ted/2020/real-hourly-
earnings-up-7-point-5-percent-for-year-ending-april-2020-reflecting-loss-of-lower-paying-jobs.htm.

U.S. Bureau of Labor Statistics (BLS). (2020c). Unemployment rate rises to record high 14.7 percent in April
2020. Available from: https://www.bls.gov/opub/ted/2020/unemployment-rate-rises-to-record-high-14-point-
7-percent-in-april-2020.htm.

U.S. Department of the Treasury. (2020). The CARES Act works for all Americans. Available from: https://
home.treasury.gov/policy-issues/cares

Van der Cruijsen, C.A., De Haan, J., Jansen, D.J. & Mosch, R.H. (2012) Households' decisions on savings
accounts after negative experiences with banks during the financial crisis. Journal of Consumer Affairs,
46(3), 436-456. https://doi.org/10.1111/j.1745-6606.2012.01240.x

World Health Organization (WHO). (2020). WHO Timeline — COVID-19. Available from: https://www.who.int/
news-room/detail/27-04-2020-who-timeline—covid-19

How to cite this article: Garrison, S. T., Rampold, S. D., Vasquez, K., Gillen, M., &
Baker, L. M. (2022). Parents' employment, income, and finances before and during the
COVID-19 pandemic. Journal of Consumer Affairs, 56(1), 276-291. https://doi.org/10.

1111/joca.12443



https://www.bea.gov/data/income-saving/personal-saving-rate
https://www.bea.gov/data/income-saving/personal-saving-rate
https://www.bls.gov/cps/employment-situation-covid19-faq-april-2020.pdf
https://www.bls.gov/cps/employment-situation-covid19-faq-april-2020.pdf
https://www.bls.gov/opub/ted/2020/real-hourly-earnings-up-7-point-5-percent-for-year-ending-april-2020-reflecting-loss-of-lower-paying-jobs.htm
https://www.bls.gov/opub/ted/2020/real-hourly-earnings-up-7-point-5-percent-for-year-ending-april-2020-reflecting-loss-of-lower-paying-jobs.htm
https://www.bls.gov/opub/ted/2020/unemployment-rate-rises-to-record-high-14-point-7-percent-in-april-2020.htm
https://www.bls.gov/opub/ted/2020/unemployment-rate-rises-to-record-high-14-point-7-percent-in-april-2020.htm
https://home.treasury.gov/policy-issues/cares
https://home.treasury.gov/policy-issues/cares
https://doi.org/10.1111/j.1745-6606.2012.01240.x
https://www.who.int/news-room/detail/27-04-2020-who-timeline---covid-19
https://www.who.int/news-room/detail/27-04-2020-who-timeline---covid-19
https://doi.org/10.1111/joca.12443
https://doi.org/10.1111/joca.12443

	Parents' employment, income, and finances before and during the COVID-19 pandemic
	1  LITERATURE REVIEW
	1.1  Employment
	1.2  Income
	1.3  Credit use
	1.4  Savings
	1.5  Stimulus use

	2  PURPOSE AND OBJECTIVES
	3  METHODOLOGY
	4  RESULTS
	4.1  Objective one
	4.2  Objective two
	4.3  Objective three
	4.4  Objective four
	4.5  Objective five

	5  DISCUSSION AND IMPLICATIONS
	REFERENCES


