Annex

We are group of doctors conducting a research to evaluate the effect of social media platforms on
plastic cosmetic surgery in Saudi Arabia, we ask you ladies and gentlemen, to answer the
questions of our survey to help us to complete our research

(Thank you for your precious time)

(Questionnaire by English language )

1-Age:
0 12-20
0 21-30
0 31-40
0 41-50
O 51+

2- Gender:
O Male
O Female

3-Nationality:
O Saudi
O Non-Saudi

4-Regions:
O North

O East

O West

O South
O Center

5-Marital status:
O Married

O Single

O Divorced

O Widow

6-Education level:

O No education

O School (Primary, Secondary, high)
O University (Bachelor, Master, PHD)

7-Employment status:



O Unemployed
O Employed

O Self-Employed
O Student

8-Monthly income:

O I don’t have income
0 <5000

0 5000-10.000

O 11.000-20.000.

0O 21.000-40.000

0 >40.000

9- How often do you use social media per day?
O Less than 2 hours.

O 2-5 hours.

O More than 5 hours

10-Which of the following social media platforms do you use the most?
O Instagram

O Twitter

O Snapchat

O TikTok

O Facebook

O Others

11- Do you follow any plastic surgeons on any social media platforms?
O Yes
O No

12-Are you interested in doing a cosmetic treatment either surgical or non surgical?
O Yes
O No

13-Have you ever had a surgical cosmetic intervention such as (liposuction, breast augmentation,
rhinoplasty, etc.)?

O Yes

O No

14-Have you ever had a non-surgical cosmetic intervention such as (botulinum toxin, fillers, etc)
O Yes
O No

15- Which of the following social media platforms influenced you to consider doing surgical or
non-surgical cosmetic interventions?
O Instagram



O Twitter.

O Snapchat.

O TikTok.

O Facebook.

O Others

O I was not influenced by any social media platforms

16-Reaching surgeons and asking questions has become easier with the existence of social
media?

O Yes

O No

17-What makes you accept visiting a plastic clinic for a consultation?
O Someone’s recommendation

O Surgeon reputation

O Social media advertisement

O Self decision

O Photograph editing applications

O others

18-Has your salary affected your decision to undergo plastic cosmetic interventions?
O Yes
O No

19-Surgeon's advertisement affected your decision in seeking plastic surgery consultations and
interventions?

O Yes

O No.

20-Before-and-after pictures affected your decision in seeking plastic surgery consultations and
interventions?

O Yes

O No.

21-Photograph editing applications affected your decision in seeking plastic surgery
consultations and interventions?

O Yes

O No.

22-Photograph editing applications made you look better and more confident to post/share it in
different social medias?

O Yes

O No.

23-The desire to appear better in pictures and selfies encourages you to undergo a cosmetic
intervention?



O Yes
O No.

24-The area of interest for cosmetic intervention:
O Face.

O Breast.

O Abdomen.

O Arms.

O Thighs

O other

25-Most important cosmetic contents that you look for or you want to see on social media
platforms?

O Before and after photographs

O Information about procedures.

O Videos about procedure.

O Patients testimonials.

O Information about surgeon’s

O other

26-1f you use any applications that have the photograph editing abilities and filters, how
frequently do you apply them?

O Never.

O once.

O multiple times.

O everytime

Questionnaire by Arabic language
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