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tion, including preventing not only youth use but also poten-
tial tobacco product substitution.

The majority of cigar products sold during the assessed
period were tobacco-flavored/unflavored products (annual
market share of 50%–80%) and fruit was the second most
commonly sold flavor for cigarillos and menthol was the sec-
ond most commonly sold flavor for little cigars. Addressing
flavored tobacco product sales, particularly candy/sweet fla-
vored cigarillos is important for public health because fla-
vors can mask the harshness of tobacco, making them more
appealing to youth and young adults.6,7 States and commu-
nities have adopted population-wide strategies to prevent
youth use of flavored tobacco products, including policies
that are specific to cigars. In 2009, New York City prohibited
the sale of flavored cigars and smokeless tobacco products,
though that policy excluded mint, menthol, and wintergreen
and allowed flavored sales to continue in certain adult-
only tobacco retailers.7 Similarly, Maine adopted a law in
2009 that prohibited the sale of flavored cigars, exempting
premium cigars.19 An analysis of New York’s flavor policy
found that cigar sales declined by 7.4%, compared with a
12% national increase.20 Similar policies later were adopted
by jurisdictions in California, Minnesota, and Rhode
Island.7 In 2020, five states (California, Massachusetts, New
Jersey, New York, and Rhode Island) adopted statewide
laws that prohibited the sale of all flavored tobacco prod-
ucts, including menthol.14 In April 2021, the US Food and
Drug Administration announced that it plans to issue prod-
uct standards to ban all characterizing flavors, including
menthol, in cigars. The increased sales of cigars documented
in this study, coupled with the high proportion of sales that
were for flavored products, reinforce the importance of
such standards for preventing and reducing cigar use in the
United States.

Limitations
This study is subject to at least three limitations. First, sales 
from Hawaii and Alaska, as well as those from the Internet 
and tobacco specialty shops were not included; therefore,
unit sales reported in this study underestimate the total sales 
volume in the United States. Second, the study could not as-
sess purchaser age; the assessed sales could reflect products 
purchased by adults or those obtained directly or indirectly 
by youths. Third, cigar products were categorized into these 
three product types based on product description in the data 
and online searches, which might be subject to misclassifica-
tion; however, this only applied to 0.3% of total dollar sales.
Finally, this study could not account for various factors that 
might have also impacted patterns of sales, including other to-
bacco product use (eg, e-cigarettes), tobacco control policies 
(eg, federal flavor prohibitions), and public health emergen-
cies (eg, COVID-19 and EVALI [e-cigarette, or vaping, prod-
uct use-associated lung injury]).

Conclusions
Cigarillos were the most commonly sold cigar product, with
sales increasing steadily as prices remained generally un-
changed with slight decreases in recent years. Sales of certain
flavors increased depending on cigar type. Comprehensive
strategies that address the full scope of cigar products and
flavors are warranted to prevent and reduce cigar use in the

Appendix Table 1. Joinpoint Regression Results for Unit Sales and Average Unit Price of Cigar Products, by Type

Unit sales Average unit price

AMPC (%) 95% CI p AMPC (%) 95% CI p

Cigars

Full range 0.6 (0.4 to 0.8) <.001 Full range 0.0 (−0.2 to 0.1) .400

January 30, 2016–November 5, 2016 2.1 (1.3 to 2.8) <.001 January 30, 2016–May 20, 2017 −0.6 (−0.7 to −0.5) <.001

November 5, 2016–February 22, 2020 0.0 (−0.1 to 0.1) .814 May 20, 2017–August 12, 2017 4.5 (2.4 to 6.7) <.001

February 22, 2020–June 13, 2020 3.5 (0.9 to 6.2) .009 August 12, 2017–June 13, 2020 −0.1 (−0.2 to −0.1) <.001

Cigarillos

Full range 0.7 (0.4 to 0.9) <.001 Full range 0.0 (−0.1 to 0.1) .800

January 30, 2016–November 5, 2016 2.2 (1.4 to 3.0) <.001 January 30, 2016–May 20, 2017 −0.6 (−0.7 to −0.5) <.001

November 5, 2016–February 22, 2020 0.1 (0.0 to 0.2) .277 May 20, 2017–August 12, 2017 5.0 (3.0 to 7.0) <.001

February 22, 2020–June 13, 2020 3.6 (0.9 to 6.4) .009 August 12, 2017–June 13, 2020 −0.1 (−0.2 to −0.1) <.001

Large cigars

Full range −0.8 (−1.0 to −0.7) <.001 Full range 0.6 (0.3 to 0.8) <.001

— — — — January 30, 2016–June 18, 2016 3.2 (1.2 to 5.2) .002

— — — — June 18, 2016–January 28, 2017 −1.1 (−2.3 to 0.2) .085

— — — — January 28, 2017–June 13, 2020 0.6 (0.5 to 0.7) <.001

Little cigars

Full range −0.2 (−0.4 to −0.1) <.001 Full range 0.0 (−0.1 to 0.1) .600

January 30, 2016–August 13, 2016 1.6 (0.4 to 2.8) .011 January 30, 2016–June 18, 2016 0.7 (−0.1 to 1.4) .071

August 13, 2016–June 13, 2020 −0.5 (−0.6 to −0.4) <.001 June 18, 2016–June 15, 2019 −0.3 (−0.3 to −0.2) <.001

— — — — June 15, 2019–April 18, 2020 0.2 (−0.1 to 0.4) .214

— — — — April 18, 2020–June 13, 2020 1.0 (−0.7 to 4.4) .145
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