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Web table C Summary of study validity 

Study 

Criterion 
Number 

of criteria 

met 

Randomisati

on* 

Representativen

ess† 

Comparabilit

y‡ 

Measuremen

t§ 

Statistical 

test¶ 

Interventions primarily to promote cycling 

Hemmingsson et al, 2009
1
 Yes Yes Yes Yes Yes 5 

Groesz, 2007
2
 Yes Yes Yes Yes Yes 5 

Wilmink and Hartman, 1987
3
 No Yes Yes Yes No 3 

Troelsen et al, 2004-5
4, 5

 No Yes Yes Yes No 3 

Sloman et al, 2009
6
 No No Yes Yes Yes 3 

Rissel et al, 2010
7
 No Yes Yes Yes Yes 4 

Individualised marketing of “environmentally friendly” modes of transport 

Haq et al, 2004
8
 No No No No No 0 

TravelSmart Brisbane, 2002
9
 No Yes No Yes No 2 

Viernheim Household Transport, 2003
10

 No Yes No Yes No 2 

TravelSmart Perth, 2003
11

 No Yes No Yes Yes 3 

TravelSmart Frome, 2002
14, 15

 No Yes No Yes No 2 

TravelSmart Gloucester, 2004
16-18

 No Yes No Yes No 2 

TravelSmart Nottingham, 2004
19

 No Yes No Yes No 2 

TravelSmart Sheffield, 2004
20

 No Yes No Yes No 2 

TravelSmart Melville, 2004
21

 No Yes No Yes No 2 

TravelSmart Bishopston, 2004
22

 No Yes No Yes No 2 

TravelSmart Cramlington, 2004
23

 No Yes No Yes No 2 

Travel Options Kingston, 2004
24

 No Yes No Yes No 2 

TravelSmart Doncaster, 2007
25

 No Yes No Yes No 2 

TravelSmart East Inverness, 2008
26

 No Yes No Yes No 2 

TravelSmart Lancashire, 2006-7
27, 28

 No No No Yes No 1 

TravelSmart Gloucester (Barton, Tredworth 

and White City), 2006
29

 

No Yes No Yes No 2 
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Interventions to change travel behaviour in general 
Cervero et al, 2002

30-32
 No No No No No 0 

Hodgson et al, 1998
33

 No No No No No 0 

Shoup, 1997
34, 35

 No Yes No No No 1 

*Were participants, groups, or areas randomly allocated to intervention and control groups? 

†Were study samples randomly recruited from the study population with a response rate of at least 65%, or were they otherwise shown to be 

representative of the study population? 

‡Were baseline characteristics of intervention and control groups, populations, or areas comparable, or, if there were important differences in 

potential confounders at baseline, were these appropriately adjusted for in analysis? 

§Were the instruments used to measure cycling behaviour either shown to be valid and reliable in published research or in a pilot study, or 

otherwise recognised as an established method? 

¶Was a test of statistical significance applied specifically to the observed net change in cycling behaviour? 
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