
RUNNING HEAD: SENSITIVITY TO COST OF LOW-NICOTINE CIGARETTES 

Supplementary Tables: 

Supplementary Table 1. Median demand parameters for Study Cigarettes. 

  Usual 

Brand 

15.8 5.2 2.4 1.3 0.4 0.4 

(HT) 

In
te

n
 

si
ty

 

Baseline 20 20 20 17 20 20 20 

Week 6 20 20 20 10 15 11.5 15 

Abstinence 20 20 17.5 10 10 10.5 10 

O
m

a
x

 Baseline 6.2 6.5 8 6 7.5 7.5 8 

Week 6 8 6 6 4 4 3 4 

Abstinence 6 7 5.55 2.45 3 2.7 2.85 

P
m

a
x

 Baseline 0.5 0.5 0.55 0.5 0.5 0.5 0.7 

Week 6 0.4 0.4 0.4 0.3 0.3 0.3 0.3 

Abstinence 0.4 0.4 0.3 0.3 0.3 0.3 0.3 

B
re

a
k

p
o
in

t Baseline 0.9 1 1.5 0.9 2 0.5 2 

Week 6 0.7 0.8 0.6 0.45 0.55 1 0.5 

Abstinence 0.7 0.7 0.55 0.45 0.5 0.5 0.4 

α
 

Baseline 0.043 0.043 0.038 0.047 0.043 0.043 0.039 

Week 6 0.039 0.039 0.05 0.058 0.063 0.081 0.062 

Abstinence 0.036 0.031 0.046 0.054 0.065 0.085 0.066 

 

  



RUNNING HEAD: SENSITIVITY TO COST OF LOW-NICOTINE CIGARETTES 

Supplementary Table 2. Median demand parameters for Usual Brand Cigarettes. 

  Usual 

Brand 

15.8 5.2 2.4 1.3 0.4 0.4 

(HT) 

In
te

n
 

si
ty

 

Baseline 20 20 20 17 20 20 20 

Week 6 20 20 20 18 20 15.5 20 

Abstinence 20 20 20 15 15 15 16.5 

O
m

a
x

 Baseline 6.2 6.5 8 6 7.5 7.5 8 

Week 6 8 6.8 7.35 7 6 6 6 

Abstinence 6 7.5 6 6 4.65 6 4.75 

P
m

a
x

 Baseline 0.5 0.5 0.55 0.5 0.5 0.5 0.7 

Week 6 0.4 0.4 0.5 0.5 0.4 0.45 0.4 

Abstinence 0.4 0.4 0.4 0.4 0.4 0.4 0.4 

B
re

a
k

p
o
in

t Baseline 0.9 1 1.5 0.9 2 1 2 

Week 6 0.7 0.8 0.8 0.8 0.8 0.9 0.9 

Abstinence 0.7 0.8 0.7 0.8 0.7 0.8 0.7 

α
 

Baseline 0.043 0.043 0.038 0.047 0.043 0.043 0.039 

Week 6 0.039 0.041 0.036 0.035 0.045 0.042 0.042 

Abstinence 0.036 0.032 0.041 0.04 0.048 0.048 0.047 

 

 


