
Subjective 
Norm*

Attitudes*

Preferences

Facilitators (including social circle**)

Sources of previous information

Previous knowledge 

Current behaviour **

Feelings (like/dislike) the message

Relevance** - Perceived benefits

Relevance** - Perceived negative effects

Confidence / perceived self-efficacy**

Source 

Media / presentation

Location

Timing

Challenges (including social circle**)

Appendix 5 (as supplied by the authors):  Theoretical Thematic Analysis
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