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Table 1 | The trinity choice sets used in the experiment.

Consumer product Two attributes Set 1 Set 2
or service A B Da Ds A B Dar  Ds
Athletic shoes Quality of design (1-100) 80 65 78 63 77 62 75 60
Comfort in wearing (1-100) 65 75 63 73 67 77 65 75
School bag Weight (Kg) 080 120 0.87 127 0.70 1.10 0.77 1.17
Quality of design (1-100) 65 80 63 78 63 78 61 76
Traveler's bag Quality of design (1-100) 80 65 78 63 78 63 76 61
Weight (Kg) 120 080 127 087 1.10 0.70 1.17 0.77
Coat Quality of design (1-100) 70 80 68 78 68 78 66 76
Price (thousand Yen) 7.0 10.0 7.5 105 64 94 69 99
Exercise clothes Price (thousand Yen) 100 7.0 105 7.5 94 64 99 69
Quality of design (1-100) 80 70 78 68 78 68 76 66
Wristwatch Quality of design (1-100) 80 70 78 68 82 72 80 70
Price (thousand Yen) 9.00 5.00 9.67 5.67 9.80 5.80 1047 6.47
MP3 Player Price (thousand Yen) 12.00 8.00 12.67 8.67 10.70 6.70 11.37 7.37
Sound quality (1-100) 76 70 75 69 74 68 73 67
Earphones Sound quality (1-100) 84 70 82 68 82 68 80 66
Price (thousand Yen) 4.00 3.00 4.17 3.17 3.80 2.80 397 297
Electronic dictionary Repletion of dictionaries (1-100) 75 65 73 63 77 67 75 65
Price (thousand Yen) 20.0 150 208 158 21.0 16.0 21.8 16.8
Digital camera Image quality (1-100) 70 76 69 75 72 78 71 77
Repletion of functions (1-100) 80 65 78 63 75 60 73 58
Smartphone Repletion of functions (1-100) 60 70 58 68 59 69 57 67
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Note: Choice sets 1 and 2 consisted of 24 consumer products or services, their two attributes, and three
alternatives (the target, competitor, and decoy), which also had two attribute values. “A” was a target when
“A,” “B,” and “Da” were presented as alternatives, whereas “B” was a target when “A,” “B,” and “Dg” were
presented as alternatives.



