
 

Appendix 2 (as supplied by the authors): Recruitment materials prepared by Health Quality 
Ontario 
 
Broad outreach included communication to the public via Health Quality Ontario’s website, 
newsletter, blog (ref), and social media channels (Twitter, Facebook, Linkedin). Emails were also 
sent to Health Quality Ontario’s Patient Advisors Network, comprised of over 500 patients, 
families, and members of the public from across the province. Health Quality Ontario provided 
patient groups and partners such as the Ontario Hospital Association, Association of Family 
Health Teams of Ontario, and Ontario Association of Residents Councils with communications 
material to distribute to their members to recruit participants. Recruitment materials included 
poster images, email text, and suggested social media posts. These materials were also 
available on Health Quality Ontario’s website to encourage the public to spread the word 
through their networks. Examples of these materials are provided below. 
  



 

 
  



 

 
  



 

 
  



 

 
  



 

 
 


