
 

Supplementary Table. Proportion of zero-valued observations for geographic variables  

Retail Food Environments  Frequency (%) 

N=2527 

Supermarkets/markets proximity (km) 

Supermarkets/markets / km2 

Supermarkets/markets /1000 people/ ED 

FFO proximity (km) 

FFO / km2 

FFO / 1000 people/ ED 

 0 

61.30 

92.13 

0 

68.22 

94.46 

ED – Enumeration District; FFO - Fast Food Outlets 
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