Supporting information 3: Plots of the effects of the
significant predictors in the ordinal logistic
regression models.

In the following pages are presented the effects plots for all the significant predictors in the
ordinal regression models. Each plot represents the estimated probability of the different
responses concerning the frequency of perpetration of a given type of cyberbullying
behaviour, as a function of one of the significant predictors. The probabilities were estimated
from the fitted regression models presented in the paper. All the code for reproducing the
plots is provided as S2 File.
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Effects of Moral Disengagement
on sending mean emails (Cyb 2)
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Effects of significant predictors of pretending to be someone else online (Cyb 4)
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Effects of significant predictors of revealing secrets (Cyb 5)
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Effects of significant predictors of spreading rumors/gossip online (Cyb 6)
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