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0.26 ( .43), t(455) = 10.23, p < .001

→ −0.04 (−.06), t(455) = −0.48, p = .630

0.87 (.94)

t(455) = 57.79, p < .001

0.35 (.52)

t(455) = 4.37, p < .001

S1 Figure. Schematic illustration of the mediation analysis on Experiment 2 (N = 457). The

honesty item of the personality ratings was used as the independent variable (perceived honesty),

and the likability item of the personality ratings was used as the mediator (perceived likability).

The attractiveness ratings of the face images were significantly mediated by the perceived

likability. Standardized coefficients are in the parentheses.


